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ÅThe development of a 
Sustainable Tourism for the 
Maltese Islands must be seen 
within the context of key 
characteristics that impinge 
on achieving such an 
approach to development of 
tourism

ÅThe Maltese Islands, covering 
an area of around 316 sq km, 
have a population of about 
400,000 and a population 
density of 1,300 per sq km

ÅTourism is one main 
development sector 
competing with other 
important sectors including 
construction, manufacturing 
and agriculture.



ÅThe approach taken in the past with regard to tourism development followed 
the mass tourism development model with little concern towards the 
environment as well as local communities. This has led to the development of 
a product offer which faces strong competition from other similar destinations 
in the Mediterranean but which to some degree have a greater capacity and 
resources which allow them to develop new products.



Arrivals in 1959 - 12,583 

2007 - 1,243,510

Tourist beds in 1959 - 1218

2006 ð44,000

Employees (*) in 1959 - 505 

2006 (Sept) - 9170

(*) in hotels and catering establishments

Tourism currently contributes about 19% to exports of 

goods and services a decrease from 25.1% in 1990

Earnings in 1959 - Lm 765,000 (1,836,000 euros)
2007 - Lm 454 m (1.06 billion euros)



Arrivals

1959 ð12,583

1970 ð170,853

1980 ð728,732

1984 ð479,747

1990 ð871,776

1994 ð1,176,223

1996 ð1,053,788

2000 ð1,215,712

2006 ð1,124,233

2007 ð1,243,510

Annual tourist arrivals
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Tourist beds

1959 ð1,218

1970 ð7,935

1977 ð22,714

1980 ð42,090

1990 ð41,639

2000 ð45,688

2004 ð43,170

2006 ð44,000

tourist licensed beds
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Factors that conditioned tourism 

development in the past
ÅA strong dependence on the British market 

ÅBeaches the main product

ÅSeasonality peaking in summer months

ÅUnplanned expansion of tourist resorts 

ÅThe Tourism Development Plan (1989)



Factors that conditioned tourism 

development in the past (cont.)
ÅMain strategies in plan ïDiversification, Reduce Seasonality and 

Product Improvement  

ÅEnvironmental and Planning Legislation in early 90s

ÅCarrying capacity Study 



Reduce the adverse territorial and environmental impacts of 
tourism, especially in existing coastal tourist areas

The lack of appropriate planning of tourism 
development in the past resulted in locating 
such developments in sensitive areas, 
particularly along the coast.  The 
Development Planning Act in 1992  and the 
Structure Plan were the main regulating 
instruments  with regard to the use of the 
land. 

The Development Planning Act also gives 
MEPA authority to schedule buildings as 
well as designate Areas of Ecological 
Importance and Sites of Scientific 
Importance. This scheduling, particularly of 
coastal cliffs and other coastal areas as well 
as valleys and rural areas is an important 
tool in ensuring the protection of sensitive 
sites.



Reduce the adverse territorial and environmental impacts of 
tourism, especially in existing coastal tourist areas

The Malta Tourism Authority has also introduced 
the  voluntary Eco Certification scheme in 2002  
for tourist accommodation establishments . 
Around 100 criteria were identified in the areas 
of waste management, energy saving, water 
conservation measures as well as raising 
awareness amongst employees with regard to 
their impact on the environment. Most of the 5 
and 4 -star hotels participate in this scheme and 
results have been positive.

Another initiative is the Special Thanks and 
Recognition scheme (STAR) introduced by the 
Malta Tourism Authority (MTA) to give public 
recognition to all those who work directly or 
indirectly in the tourism industry. This initiative 
helps to increase the tourism culture amongst 
the local population making them aware that 
every small action from their part is an 
important element in offering a positive holiday 
experience to visitors.


