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Å The tourism industry generates nearly 11% of 

the global GDP and employs 230 million people 
(8,1% of jobs worldwide).

Å 2007: 887 million international tourists (UNWTO 
predicts this number will triple in one generation)

Tourism is first and foremost a great tool for 

economic development



But tourism brings an increasing pressure 

Å on the Environment, local and global;

Å on Social equity;

Å on the Local Cultures.

Introduction: a growing impact



Demand for Sustainable Tourism

 Consumer demand is increasingly moving 

towards responsible and sustainable tourism in 

Europe, which is the main provider of tourism 

demand:

20-30% of travellers are aware of the needs 

and values of sustainable tourism
10-20% of them are looking for opportunities of 

responsible travels
5-10% of them ask for responsible travels

Introduction: a growing demand for sustainability



the growth rate of tourism is proportionally much higher in 

developing countries than in industrialised countries. 

This means global opportunities AND CHALLENGESin the 
developing world : 

-Prospects / outlook as regards to economic 

development and fight against poverty
(illustration: in the least developed countries, tourism brings almost 10% of the foreign 

currency; in Antigua and Barbuda, tourism contributes directly and indirectly to more 
than 75% of  the national Gross Internal Product) 

-More pressure on environment in areas with a 

potential tourist growth

-Concerns on social equity in tourism destinations 

Introduction: growing challenges, especially in the developing world 



Main questions raised

How to change unsustainable patterns of producing and 

consuming tourism services?

How to raise awareness among tourists and professionals 

about the global impacts of tourism? 

What can we do to increase the economic benefits of 

tourism (especially for local communities) without 

harming the fragile environmental and social balances 

and, instead, using them as an opportunity for further 

development?



Why did France chose to commit on 

sustainable tourism?

ÅFrance is the first tourism destination in the 

world with 79,1 millions of tourists every 

year, 75% of its local authorities are concerned 

by tourism activity;

ÅFrance is granted with a unique natural and 

cultural heritage and a very diversified offer of 

tourism: (e.g. : France has 10% of the Coral 

Reef, 20% of the atolls and an important tropical 

forest).

Conservation of this heritage, especially its

biodiversity, is a challenge, but first and foremost a 

chance to attract visitors and develop diversified 

tourism services.



French Committee for Sustainable Tourism

Å The French committee is chaired by the ministry for tourism

inspectorate and is composed of the ministries in charge of 

Tourism, Ecology, and Foreign Affairs, para -governmental 

organisms, local authorities, NGOs and businesses ; 

Å Role : coordinates the work of national stakeholders to 

foster sustainable tourism and represents France for the Task 

Force meetings;

ÅSo far: It has published a guide on the French know -how 

about sustainable tourism and is preparing a collection on 

profitability and cost/benefits of sustainable investments in 

the tourism sector ;

Å Explores the political and technical relevance to establish a 

French National Strategy for sustainable tourism development



Some examples 

of French good practices 

for sustainable tourism



Some examples of French good practices (1)
ÅThe Green Key, a European environmental -management label 

for campsite and other tourist accommodation.

Partners:Foundation for Environmental Education in 

Europe, F®d®ration Nationale de lõh¹tellerie de Plein 

Air, Fédération Nationale des Offices de Tourisme 

, Ecoemballages, Vacances Propresé

Project : Promoting the best environmental initiatives by awarding 

a label when meeting criteria on energy use, water use, waste 

management , chemical products treatment and education.

Results: Since 2004, the ôles cigalesõ campsite Park in Le 

Muy, Var, France has been awarded a Green Key label. The 

campsite that has installed energy -efficient light bulbs and water 

savings taps and organized selective waste collection, is now 

keeping up with its eco -friendly path by educating the 

customers, setting up solar panels, insulate with eco -friendly 

materials, selling organic products, creating nature 

walks, educational garden and birds refuges, etcé  



Some examples of French good practices (2)

ÅRehabilitation of Architectural Heritage and Improvement of 

Urban Environment in the municipality of Pondichery (India)

Partners : Local Authorities of Villeneuve sur Lot (with the support 

of French agency, ADEME) and of Urbino (Italy), and the NGO 

India National Trust for Architectural and Cultural Heritage;

Project is structured around 3 axis :

-rehabilitation of architectural heritage ;

-establishment of transport infrastructures fostering  ògreen cars ó 

(33 electric cars and a central station have come into service);

- development of recycling schemes with the support of different 

NGOs and local population.

good example of North -South decentralised cooperation



Some examples of French good practices (3)

ÅEuropean Charter of Sustainable Tourism in Protected Areas: 

Regional Natural Park of Vexin

Partners: Regional Natural Park of Vexin, French local Authorities

and Europarc (European Federation of Protected Areas);

Project : In 2000, the Park has developed and implemented a

strategy fostering tourism including the principles of the 

European Charter in protected areas (from Agenda 21 adopted 

in Rio in 1992);

Objective  of this strategy : development of sustainable tourism 

at the local level taking into account the control of the number 

of visitors and the support of local inhabitants (by local 

awareness campaign ); this strategy is coherent with the 

development of other local economic activities.



Some examples of French good practices (4)

ÅEnvironmental Management System of technical services of the local 

Authority of Saint -Jean -de -Monts (France)

Partners: Local Authority of Saint -Jean -de -Monts and local organisms

Projec t: In 2001, the local Authority has put in place  an 
environmental management system for its technical services which is 
structured around 3 axis :
- prevention of pollutions with the prohibition of non essential 

chemical products and acquisition of green cars (20%);
- Improvement of recycling processes;
- Protection of the local beach with a better management of its 
wastes, its cleaning and the preservation of its ecosystem.

First results: 2 years after it comes into service, technical services 
have received  the label ISO 14001 and it has been spread to all 
services of the municipality (sustainable public procurements, eco -
citizenship, energy -savings...).



Some examples of French good practices (5)

ÅAgenda 21 for a Fair and Sustainable Tourism in Saint -Anne de la 

Martinique (France)

Partners: Local Authority of Saint -Anne de la Martinique and 
ADEME, AFD and Office national des forêts;

Project : Establishment in 2003 of a local Agenda 21 for the 
development of a fair and sustainable tourism. This project is strutured 
around 4 axis:

- control of the number of visitors, agricultural and fishing activities;

- Preservation  of local natural heritage;
- A better redistribution of economic and social benefits from tourism 

activities;
-strength the skills of local people in tourism sector, especially of 

young people.

First results: 85% of the area is now national natural reserve; 5 small 
islands of the locality are now bird sanctuaries ; development of 4 km 
of footpaths ; prohibition for divers of 7 km of coasts, creation of a local 
agenda 21é



International Task Force on

Sustainable Tourism 
Development

« sustainable tourism is the only option for tourism development»
Carlos BENAVIDES, Ministry of Tourism, Republic of Costa Rica

Official launching of the Task Force, Paris, September 19th, 2006



The International Task Force on 

Sustainable Tourism Development

The task force at a glance



The Marrakech Process on Sustainable 

Consumption and Production ( SCP)

üinitiated by the Rio Earth Summit in 1992

òThe major cause of the continued 

deterioration of the global environment is the 

unsustainable patterns of consumption and 

production , particularly in industrialized 

countries, which is a matter of grave concern,  

aggravating poverty and imbalances. ó

Agenda 21 (Chap . 4.3)

International context of the creation of the Task Force



The Marrakech Process on Sustainable 

Consumption and Production ( SCP)

üCreated by the Johannesburg World Summit on 

Sustainable  Development in 2002, to 

òchange unsustainable patterns of consumption 

and productionó (political commitments of heads of states and 

governments).

òEncourage and promote development of 10 -

year framework of programmes in support of 

regional and national initiatives to accelerate 

the shift towards sustainable consumption and 

productionó (Johannesburg plan of implementation).

International context of the creation of the Task Force



1900 21002002 2050

If we all keep/adopt the western patterns 

of production & consumption


