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International Tourism in 
the Mediterranean (2007)

ITA 294 millions (2007)

276 millions (2006)

6.5 % annual growth

ITR 183 billion Euros (2007)

174 billion Euros (2006)

5.2 % annual growth
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International tourism in the Mediterranean

Average growth rate 1990-2000
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International tourism in the Mediterranean
Average growth rate 2000-2007

* 2000-2006
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International Tourist Arrivals
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Tourism 2020 Vision forecast

Actual 1995-2007

Actual trend vs. Tourism 2020 Vision forecast
Rising stars (destinations > 5 mn)
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UNWTOôs main strategic objectives

Ensure the continuous improvement of destinationsô 

competitiveness, through updated information and data on 

market trends, preparedness to face crises and adequate 

evaluation of the economic contribution of tourism.

Promote the sustainable development of tourism in Member 

States in line with the Global Code of Ethics, to contribute to 

the MDGs and to worldwide socio-economic development.
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Global Code of Ethics for Tourism

ÅThe Code was called for in a resolution of the 

UNWTO General Assembly meeting in Istanbul in 

1997.

ÅThe official recognition by the UN General 

Assembly to the Global Code of Ethics for Tourism 

came on 21 December 2001, through its resolution 

A/RES/56/212.

ÅComprehensive set of principles whose purpose is 

to guide stakeholders in tourism development:

central and local governments, local communities, the 

tourism industry and its professionals, as well as visitors.
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Global Code of Ethics for Tourism

I. Tourism's contribution to mutual 

understanding and respect 

between peoples and societies

II. Tourism as a vehicle for 

individual and collective 

fulfilment

III. Tourism, a factor of sustainable 

development

IV. Tourism, a user of the cultural 

heritage of mankind and 

contributor to its enhancement

V. Tourism, a beneficial activity for 

host countries and communities

VI. Obligations of stakeholders in 

tourism development

VII. Right to tourism

VIII. Liberty of tourist movements

IX. Rights of the workers and 

entrepreneurs in the tourism 

industry

X. Implementation of the 

principles of the Global Code 

of Ethics for Tourism
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All forms of tourism should be more sustainable

Å Both mass tourism and special interest 

segments

Å Make optimal use of environmental resources

Å Respect the socio-cultural authenticity of host 

communities, conserve tangible and intangible 

heritage

Å Ensure economically viable tourism 

businesses in the long term

Å Catalyzing benefits for communities, reducing 

leakages and strengthening linkages

Å Provide a high quality tourist experience, 

maintain high levels of satisfaction

ñMainstream sustainability in tourism policies and strategies.ò
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12 Aims of Sustainable Tourism

1. Economic Viability

2. Local Prosperity

3. Employment Quality

4. Social Equity

5. Visitor Fulfillment

6. Local Control

7. Community Wellbeing

8. Cultural Richness

9. Physical Integrity

10. Biological Diversity

11. Resource Efficiency

12. Environmental Purity
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Instruments for making tourism more sustainable

1. Command and control instruments

2. Economic instruments

3. Voluntary instruments 

4. Supporting instruments

5. Measurement instruments
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Instruments for making tourism more sustainable

1. Command and control instruments

ÅLegislation, regulation and licensing 

ÅLand use planning and development control

2. Voluntary instruments

ÅGuidelines and codes of conduct

ÅReporting and auditing

ÅCertification, eco-labels

ÅAwards

ÅPrivate sector policies, associations
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3. Economic instruments

Å Taxes and charges

Å Financial incentives and agreements 

4. Supporting instruments

Å Infrastructure provision and management

Å Capacity building

Å Marketing and information services

Targeted funding 

(Environmental management in Rimini)

Instruments for making tourism more sustainable


