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International Tourism in 
the Mediterranean (2007)

ITA 294 millions (2007)

276 millions (2006)

6.5 % annual growth

ITR 183 billion Euros (2007)

174 billion Euros (2006)

5.2 % annual growth
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International tourism in the Mediterranean

Average growth rate 1990-2000
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International Tourist Arrivals
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Actual 1995-2007

Actual trend vs. Tourism 2020 Vision forecast
Rising stars (destinations > 5 mn)
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UNWTOôs main strategic objectives

Ensure the continuous improvement of destinationsô 

competitiveness, through updated information and data on 

market trends, preparedness to face crises and adequate 

evaluation of the economic contribution of tourism.

Promote the sustainable development of tourism in Member 

States in line with the Global Code of Ethics, to contribute to 

the MDGs and to worldwide socio-economic development.
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Global Code of Ethics for Tourism

ÅThe Code was called for in a resolution of the 

UNWTO General Assembly meeting in Istanbul in 

1997.

ÅThe official recognition by the UN General 

Assembly to the Global Code of Ethics for Tourism 

came on 21 December 2001, through its resolution 

A/RES/56/212.

ÅComprehensive set of principles whose purpose is 

to guide stakeholders in tourism development:

central and local governments, local communities, the 

tourism industry and its professionals, as well as visitors.
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Global Code of Ethics for Tourism

I. Tourism's contribution to mutual 

understanding and respect 

between peoples and societies

II. Tourism as a vehicle for 

individual and collective 

fulfilment

III. Tourism, a factor of sustainable 

development

IV. Tourism, a user of the cultural 

heritage of mankind and 

contributor to its enhancement

V. Tourism, a beneficial activity for 

host countries and communities

VI. Obligations of stakeholders in 

tourism development

VII. Right to tourism

VIII. Liberty of tourist movements

IX. Rights of the workers and 

entrepreneurs in the tourism 

industry

X. Implementation of the 

principles of the Global Code 

of Ethics for Tourism
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All forms of tourism should be more sustainable

Å Both mass tourism and special interest 

segments

Å Make optimal use of environmental resources

Å Respect the socio-cultural authenticity of host 

communities, conserve tangible and intangible 

heritage

Å Ensure economically viable tourism 

businesses in the long term

Å Catalyzing benefits for communities, reducing 

leakages and strengthening linkages

Å Provide a high quality tourist experience, 

maintain high levels of satisfaction

ñMainstream sustainability in tourism policies and strategies.ò
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12 Aims of Sustainable Tourism

1. Economic Viability

2. Local Prosperity

3. Employment Quality

4. Social Equity

5. Visitor Fulfillment

6. Local Control

7. Community Wellbeing

8. Cultural Richness

9. Physical Integrity

10. Biological Diversity

11. Resource Efficiency

12. Environmental Purity
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Instruments for making tourism more sustainable

1. Command and control instruments

2. Economic instruments

3. Voluntary instruments 

4. Supporting instruments

5. Measurement instruments
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Instruments for making tourism more sustainable

1. Command and control instruments

ÅLegislation, regulation and licensing 

ÅLand use planning and development control

2. Voluntary instruments

ÅGuidelines and codes of conduct

ÅReporting and auditing

ÅCertification, eco-labels

ÅAwards

ÅPrivate sector policies, associations
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3. Economic instruments

Å Taxes and charges

Å Financial incentives and agreements 

4. Supporting instruments

Å Infrastructure provision and management

Å Capacity building

Å Marketing and information services

Targeted funding 

(Environmental management in Rimini)

Instruments for making tourism more sustainable
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5. Measurement instruments

Å Sustainability indicators and monitoring

Å Identifying tourism limits

In support of the other policy tools (e.g. verification, 

measurement of the compliance with standards, 

regulations, voluntary certification criteria)

Instruments for making tourism more sustainable
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UNWTO Guide on Indicators

Å Extensive review of international experiences

Å Involvement of 62 experts from 20 countries

Å Focus on local destinations, also covering

applications at regional, national and business

levels 

Å A recommended procedure for indicators

development 

Å A categorized list of common issues and

indicators 

Å Destination-specific applications

Å The role of indicators in tourism policy and planning

Å Ample range of case studies
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Sustainability indicators ïbasic tool

ÅTo identify and measure the 

entire range of impacts that 

tourism can have in a particular 

area or society.

ÅAccurate information is needed 

for responsible decision-making.

Sustainability indicators are information sets which are formally selected for a regular use to 

measure changes in key assets and issues of tourism destinations and operations. 
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A ñthermometerò of tourism sustainability
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UNWTO workshop on indicators in Montenegro

Workshop process:

1. Preliminary case study: interview with local stakeholders

2. Collective analysis of sustainability issues

3. Identification and evaluation of indicators and measurement 

techniques corresponding to the issues
E.g., number and % of buildings retaining traditional architecture; historic 

buildings used for tourism services; number and % of tourists visiting 

historic sites, areas, museums, other heritage attractions

4. Identification of a preliminary action plan and monitoring plan

Some proposed action:

ÅPeriodic inventory and documentation of traditional buildings

ÅIncentives (e.g. soft credits) for restoration

ÅEstablish a rural tourism association 

An indicatorsô application for the preservation of traditional buildings in a tourism destination 
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Global Observatory on Sustainable Tourism (GOST)

Tools:

ü Evaluation ST Indicators

ü Policy Checklist

ü Guidelines to set up 

Observatories

ü Training programme

ü Communications, 

Reporting

ü Good Practices

oris

An initial sketch of the envisaged 

Global Observatory Portal

Objective

To create a coordination and support

framework for the systematic application

of sustainable tourism indicators and

related monitoring and information

management processes.

ÅProvide methodological 

references

ÅSupport capacity building

ÅNetworking and exchange

ÅHighlight good practices

ÅRegular analysis and reporting 

on policy trends and impacts

Global Observatory of Sustainable Tourism (GOST)

GOST

Global Observatory on

Sustainable Tourism
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The Global Baseline Criteria Initiative
Global partnership

Å A global partnerships to develop the Sustainable Tourism Criteria 

with the purpose of identifying common sustainable tourism 

requirements from initiatives across the world.

Å Under the leadership of the UN foundation, UNEP, UNWTO, IUCN 

and Rainforest Alliance formed the partnership; and created the 

Coordinating Group with the participation of the CBD Secretariat and 

ICOMOS.
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The Global Baseline Criteria Initiative
Needs

Å Tourism companies are seeking advice on identifying internationally 

recognized sustainable tourism criteria

Å Consumers are becoming more and more conscious

Å Voluntary sustainable tourism initiatives need credible references to 

developing their own programs

Å Mutual recognition and reciprocity among programs

Å Governmental agencies need support
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The Global Baseline Criteria Initiative
Main issues

ÅThe Criteria are oriented towards hotels and tour operators.

ÅThey are part of the overall response of the tourism community to 

address the global challenges of the Millennium Development Goals.

ÅClimate change and poverty alleviation are two main cross-cutting 

issues that are addressed through the Criteria.

ÅThe use of renewable energy and resource-saving technology are 

considered as important responses to these challenges.

ÅThe Criteria indicate what should be done, not how to do it or whether 

the goal has been achieved.

ÅPerformance indicators may need, in some cases, to be adapted to 

each industry sector and geographic region. 
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The Global Baseline Criteria Initiative
Objectives

ÅEstablish a common language for use worldwide, based on the substantial amount 

of prior work in this field.

ÅServe as basic guidelines for businesses of all sizes to become more sustainable.

ÅHelp certification and other voluntary programs ensure that, at a minimum, their 

standards include them.

ÅServe as the underlying criteria for the accreditation and mutual recognition of 

sustainable tourism certification programs.

ÅServe governmental, NGO, or private programs as a point of departure for 

developing sustainable tourism requirements, recommendations, or standards.

ÅServe as common denominator for information media to recognize sustainable 

tourism providers.

ÅServe as guidance for travel agencies in choosing sustainable suppliers and 

certification programs.

ÅHelp consumers identify sound sustainable tourism programs and businesses.
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The Global Baseline Criteria Initiative
Categories

11 Criteria

09 Criteria

04 Criteria

14 Criteria

38 Criteria in 4 Categories

A. Demonstrate effective sustainable management

B. Maximize social and economic benefits to the 

local community and minimize negative impacts

C. Minimize negative impacts to cultural heritage 

and maximize benefits

D. Minimize environmental negative impacts and 

maximize benefits
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The Sustainable Tourism Stewardship Council

What is the STSC?

Å An umbrella organization that would set universal minimum standards 

for certification programs and accredit those that meet them

Å Not a new global sustainable tourism certification system

Å Rather a global accreditation system that lends credibility to all 

existing and future certification systems that meet minimum criteria, 

based on the UN baseline criteria

Å Elected international board and coordinator

Å Stakeholderôs council (4 chambers) 

Å Independent (and non-voting) scientific and technical advisory council 

(UNWTO, UNEP, academia  etc.)
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The Global Baseline Criteria & the STSC

Å The Global Baseline Criteria will be a major input for the 

STSC.

Å The STSC Board should use the Criteria as a technical basis 

for the STSC accreditation system.

Å There will be adjustments but the overall concept, spirit and 

basic content of the criteria should be kept.
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ÅReducing the seasonality of demand

ÅAddressing the impact of tourism transport

ÅImproving the quality of tourism jobs

ÅMaintaining and enhancing community prosperity 

in the face of change

ÅMinimising resource use and production of waste

Key challenges in Europe
Identified by the ECôs Tourism Sustainability Group (February 2007)

ÅConserving and giving value to natural and cultural heritage

ÅMaking holidays available to all

ÅUsing tourism as a tool in global sustainable development

ÅNext step: To include regularly reporting in Member States in relation 

with progress made towards identified challenges ïthis is an ongoing 

process within the TSG.
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ÅThe Arab world contains very rich historic, cultural and religious heritage, as 

well as a wide variety of landscapes and natural resources (threatened by 

climate change, development and other pressures).

ÅThe Arab world acknowledges the principles and imperatives of SDT to face 

local needs and global challenges.

ÅExplicit recognition of tourism in policies for sustainable development and 

poverty alleviation and establishment of structures for this to happen.

ÅDirect engagement of local communities in tourism (generating and retaining 

visitors spend and enhancing local services and quality of life).

ÅQuality improvement of tourism jobs and facilitation of access to them by the 

poor.

ÅMaximization of opportunities for women to benefit from tourism.

ÅRecognition of tourism as a driver for peace and security.

UNWTO conference on ñChallenges and Opportunities of 

Sustainable Tourism Development in the Arab Worldò, June 2008
The Mediterranean as main tourism area for Arab countries



World Tourism Organization

SUSTAINABLE DEVELOPMENT OF TOURISM

2015 

MDG

Å With its close connections to the environment and climate itself, 

tourism is considered to be a highly climate-sensitive economic 

sector similar to agriculture, insurance, energy, and transportation.

Å Climate change is not a remote future event for tourism, as the 

varied impacts are becoming evident at destinations.

Å Changing climate patterns might alter major tourism flows where 

climate is of paramount importance, such as the Mediterranean.

Å Least developed countries and small island developing states

might be particularly affected.

Å Impacts of climate change on the tourism sector are expected to 

steadily intensify. 

Å At the same time, the tourism sector is a non-negligible contributor

to climate change; GHG emissions from transport and 

accommodation.

Tourism                       Climate change
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Tourism Vulnerability óHotspotsô

Regional 

Knowledge Gaps
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Vulnerabilities in the Mediterranean

Warmer summers

Water scarcity

Land biodiversity loss

Marine biodiversity loss

Increase in disease outbreaks
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The Davos Process

Second International Conference on Climate Change and Tourism (Davos 2007)

The Davos Declaration ñ[é] urges action by the entire tourism sector to face climate 

change as one of the greatest challenges to sustainable developmentò.

The Ministerial Summit (London 2007) and UNWTO General Assembly (Cartagena de 

Indias 2007) stressed the importance for the tourism sector to identify consensus 

measures to address climate without losing sight of poverty alleviation and the 

Millennium Development Goals.

The key messages were transmitted to the UN Climate Change Summit 2007 in Bali.

Ongoing process with tourism stakeholders from the public and private sector.
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ü International seminar, Oxford,

United Kingdom, 7-10 April 2008

üCapacity building and pragmatic adaptation and 

mitigation techniques and methods for 

developing countries and small island states 

üOrganised and coordinated by UNEP, Oxford 

University (OUCE), UNWTO and WMO

üSome 30 high level tourism and environment 

officials from developing countries and Small 

Island developing states participated in the 

Seminar

üThis Report provides frameworks, tools and best 

practices for the tourism sector

Climate Change Adaptation and Mitigation
Frameworks, Tools and Practices 

WMO


